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	Section 1: General information 

	Job title:
	Copywriter

	Department:
	Marketing

	Reports to:
	Marketing Manager - Channels

	Section 2: PenCarrie’s story and What we are looking for

	
PenCarrie’s story:

With 30 years’ experience, PenCarrie has built a strong reputation as a leading B2B supplier to the garment decoration industry. Based in Willand, Devon, PenCarrie stocks over 4,000 product lines, 80,000 SKU’s from over 80 of the industry’s top brands from promotional t-shirts to high specification outdoor wear. With a primary focus on meeting the needs of customers, PenCarrie delivers not just on choice but on customer service, reliability and the values that make it one of the leading companies in the market. We are a family business employing around 300 Team PenCarrie Members, each of whom is as passionate about the business as the next.

The role:

As Copywriter, you will bring PenCarrie’s brand voice to life across all marketing channels by producing clear, compelling, and engaging content that educates, inspires, and supports our customers. Working closely with the wider Marketing team, you will ensure all content reflects our tone of voice, enhances customer experience, and supports commercial objectives.

Your work will span website copywriting, email content, brochures, sales tools, campaign messaging, trend reports, press releases, digital tool explanations, and owned brand storytelling. You will ensure that all content is consistent with PenCarrie’s tone of voice, supports commercial objectives, and enhances the customer experience at every touchpoint.

You’ll collaborate with the Marketing & Communications Manager, Brands Marketing Manager, Creative Team, and Digital Team to develop fully integrated multi-channel content. 

This role requires a naturally creative communicator with excellent writing skills, strong attention to detail, and the confidence to translate complex ideas into simple, customer-centric copy. 


	Section 3: Responsibilities of the role

	
Main responsibilities:
As Copywriter, you will create high-quality, customer-focused content across multiple channels, ensuring consistency with PenCarrie’s brand voice and marketing objectives.

· Copy Creation Across Channels
Create and adapt copy for websites, email campaigns, brochures, trend reports, press releases, social media, and other marketing materials.
· Optimisation
Where relevant, ensure content is optimised for search and user intent, improving discoverability and engagement.
· Simplifying Complex Information
Translate technical product and service details into clear, user-friendly content that supports customer understanding.
· Campaign Messaging
Develop engaging messaging for multi-channel campaigns, ensuring tone and narrative consistency.
· Collaboration
Work closely with Marketing, Creative, and Digital teams to deliver integrated content that enhances customer experience.
· Brand Storytelling
Support owned brand campaigns with compelling copy that reinforces PenCarrie’s positioning and values.
· Continuous Improvement
Share ideas and best practices to improve content quality and effectiveness.
· Take on any other responsibilities or tasks that are within your skills and abilities whenever reasonably asked.

	Section 4: Person specification

	
Knowledge, skills and experience required:

· A relevant qualification in marketing, communications, journalism, English, or similar.
· Proven experience as a copywriter or marketing writer, ideally in a B2B environment.
· Exceptional writing, editing, and proofreading skills, with the ability to adapt tone and style for different audiences and channels.
· Demonstrable ability to translate technical or complex information into clear, concise, customer-friendly copy.
· Strong understanding of multi-channel content, including web, email, social, print, video scripts, and long-form editorial materials.
· Experience creating content that supports commercial goals and customer engagement.
· Familiarity with SEO principles, keyword usage, and content optimisation best practice.
· Knowledge of content performance metrics and the ability to use insights to improve output.
· Highly organised with excellent time management and the ability to manage multiple projects simultaneously.
· Strong collaboration skills and the confidence to work with cross-functional teams, including Creative, Digital, and Brand.
· High attention to detail and commitment to maintaining brand voice and consistency across all content.

Competencies:

Creative Thinking & Storytelling
· Brings fresh, imaginative ideas and transforms them into compelling narratives that engage and inspire customers.
Written Communication Excellence
· Produces clear, accurate, and high‑quality copy; able to adapt writing style to suit channel, audience, and purpose.

Customer-Centric Mindset
· Writes with customer needs in mind, ensuring content is accessible, intuitive, and helpful.
Brand Stewardship
· Maintains and enhances PenCarrie’s tone of voice; consistently applies brand language across all communication.
Attention to Detail
· Delivers polished, accurate content; spots inconsistencies, errors, and opportunities to strengthen messaging.
Collaboration & Stakeholder Management
· Works effectively with Marketing, Design, Digital, and teams across the wider business, contributing to cohesive and integrated output.
Adaptability & Resilience
· Responds positively to feedback, shifting priorities, and tight deadlines, maintaining high standards of delivery.
Results & Continuous Improvement
· Uses feedback and performance insights to refine content and improve future output; proactively suggests new ideas and enhancements.
Organisational Skills
· Manages multiple briefs at once; prioritises workloads effectively and meets deadlines consistently.
Problem Solving
· Quickly interprets complex or technical topics, simplifying them without losing accuracy or meaning.


	Section 5: Key Contacts 

	
Internal: Wider Marketing Team. Digital Team. Product Team.  
External: Marketing and Creative Agencies


	PenCarrie Values

	
We’re dedicated to customer success
· Every one of us can make a difference to our customers’ experience
· We actively look for ways to help our customers succeed
· Our customers are considered in every decision we make
We build strong and respectful relationships
· We create a kind, safe and inclusive workplace where everyone feels they can thrive
· We collaborate to find solutions and build ideas
· We build trust in each other
· We’re prepared to have the difficult conversations, giving and receiving feedback

We look forward and embrace change
· We’re bold, brave and inspirational
· We look up, look out and look forward
· We anticipate and embrace change
We’re proud of everything we do
· We strive to improve in everything we do
· We celebrate our achievements
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· We know our priorities and implement with conviction and pace
We grow responsibly
· We use our resources wisely
· We’re clear and transparent in our communications to all our stakeholders
· We’re committed to reducing our environmental impact
· We give back to our communities


	Section 5: Job description prepared by

	Job title: Emma Jefferies – Head of Marketing
Date: January 2026
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