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	Section 1: General information 

	Job title:
	Marketing Manager - Brands

	Department:
	Marketing

	Reports to:
	Head of Marketing

	Line manager responsibility for:
	1

	Version:
	January 2026

	Section 2: PenCarrie’s story and What we are looking for

	PenCarrie’s story:

With 30 years’ experience, PenCarrie has built a strong reputation as a leading B2B supplier to the garment decoration industry. Based in Willand, Devon, PenCarrie stocks over 4,000 product lines, 80,000 SKU’s from over 80 of the industry’s top brands from promotional t-shirts to high specification outdoor wear. With a primary focus on meeting the needs of customers, PenCarrie delivers not just on choice but on customer service, reliability and the values that make it one of the leading companies in the market. We are a family business employing around 300 Team PenCarrie Members, each of whom is as passionate about the business as the next.

What we are looking for:
The distribution partner that enables exceptional customer success.


	Section 3: Responsibilities of the role

	Main purpose of role:

Working closely with the Head of Marketing, the Brands Marketing Manager will lead PenCarrie’s partner brand marketing strategy, building strong, collaborative relationships with supplier brands and delivering high impact campaigns that drive mutual commercial success. This role is pivotal in delivering value for our partner brands through compelling marketing programmes, clear communication, and high-quality campaign execution. 

You will combine commercial awareness with creative thinking to shape market leading brand activations and develop compelling marketing opportunities that enable partners to showcase their products effectively. You’ll lead the delivery of multichannel campaigns for both partner brands and PenCarrie’s owned brands, ensuring content is engaging, on brand, and aligned with PenCarrie’s wider marketing and commercial priorities. 

Partnership and collaboration are key to success. You will work closely with the Channel Marketing Manager, Sales Team, Creative Team, Product Team, and external partners to design initiatives that strengthen brand relationships and enhance campaign performance. You will monitor results, share insights, and identify opportunities to enhance partner satisfaction and loyalty, positioning PenCarrie as the partner of choice. 

As a leader, you will oversee one direct report, fostering a culture of creativity, accountability, and continuous improvement across all brand marketing activity

Main responsibilities:

Drive income and growth for our partner brands and owned brands. 

Brand Partnerships 
· Act as the primary marketing contact for supplier brands, building and maintaining strong, collaborative relationships. 
· Develop and manage a structured set of brand marketing opportunities that deliver value and support commercial growth. 
· Align partner brand priorities with PenCarrie’s commercial objectives to maximise mutual ROI. 
· Support the Head of Marketing in managing brand marketing budgets and ensuring investment aligns with agreed priorities 

Campaign Delivery & Analysis
· Lead the planning and execution of multichannel campaigns for partner brands and PenCarrie’s owned brands. 
· Analyse campaign performance and present insights that inform future marketing strategy. 
· Define and track KPIs for brand activations and report results internally and to partner brands. 
· Recommend improvements to enhance yearonyear campaign effectiveness. 
 
Asset Creation & Distribution
· Oversee the creation of engaging brand content, ensuring consistency, creativity, and alignment with partner brand and owned brand guidelines. 
· Collaborate with the Creative Team and external agencies to produce high-quality assets. 
· Manage the sourcing and distribution of brand collateral and samples in collaboration with Sales and Warehouse teams. 

Sales Enablement 
· Partner with Sales and Brand Development teams to create tools and resources that support acquisition and growth. 
· Ensure brand marketing activity aligns with sales needs and enhances customer engagement. 
 
Brand Loyalty & Satisfaction 
· Monitor partner brand satisfaction and identify opportunities to strengthen long-term relationships. 
 
Project Management 
· Manage multiple projects simultaneously, ensuring timely and high-quality delivery. 
· Coordinate with internal and external teams to deliver cohesive brand marketing campaigns. 
 
Team Leadership 
· Line manage one direct report, providing coaching, support, and development. 
· Foster collaboration across the wider marketing team and with external partners. 
 
Measurement & Continuous Improvement 
· Embed a data driven approach within brand marketing activity. 
· Monitor campaign metrics, competitor activity, and industry trends to inform strategy. 


	Section 4: Person specification

	Knowledge, skills and experience required:

Essential
· Proven experience in brand marketing, partner marketing or B2B marketing within a fast-paced commercial environment.
· Track record of delivering multichannel marketing campaigns that drive commercial results.
· Experience managing relationships with multiple external partners or brands.
· Strong understanding of brand strategy, activations and content creation.
· Experience collaborating with Sales, Creative, and Product teams.
· Experience managing budgets and aligning investment with agreed priorities.
· Ability to analyse campaign performance, define KPIs and use data to inform decisions.
· Experience supervising or line managing others.
· Excellent project management and organisational skills.
· Strong communication and relationship-building skills.
· Creative thinker with the ability to turn insights into compelling marketing activity.
· Analytical, data-driven approach with strong attention to detail.
· Ability to work at pace, embrace change and remain solutions focused.
· Alignment with PenCarrie values including customer focus, collaboration, inclusivity, and continuous improvement.
Desirable
· Experience in wholesale, distribution, B2B retail or apparel sectors.
· Experience using CRM, marketing automation or analytics platforms.
· Knowledge of the garment decoration or promotional apparel industry.
· Experience of working with creative agencies or outsourced production.
· Formal marketing qualifications (e.g., CIM).
· Experience of managing partner satisfaction programmes.

	PenCarrie Values

	
We’re dedicated to customer success
· Every one of us can make a difference to our customers’ experience
· We actively look for ways to help our customers succeed
· Our customers are considered in every decision we make
We build strong and respectful relationships
· We create a kind, safe and inclusive workplace where everyone feels they can thrive
· We collaborate to find solutions and build ideas
· We build trust in each other
· We’re prepared to have the difficult conversations, giving and receiving feedback
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· We’re bold, brave and inspirational
· We look up, look out and look forward
· We anticipate and embrace change
We’re proud of everything we do
· We strive to improve in everything we do
· We celebrate our achievements
· We all have a voice
· We know our priorities and implement with conviction and pace
We grow responsibly
· We use our resources wisely
· We’re clear and transparent in our communications to all our stakeholders
· We’re committed to reducing our environmental impact
· We give back to our communities


	Section 5: Job description prepared by

	Job title: Head of Marketing
Date: January 2026



Please note: Where possible, repeat the language of the values in the purpose of the role, main responsibilities or within the knowledge skills and experience required sections.
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